


The research was carried out in three regional studies: a qualitative online focus group 
discussion with 50 consumers in Finland, and two quantitative consumer surveys in 
Ireland and the Netherlands, both including 500 consumers. This brochure presents 
some highlights from the survey findings, which are further detailed in BIOSWITCH 
deliverable D1.3, Report on brand owners’ incentives and consumer drivers and 
motivations. 

1. To learn more on consumer acceptance towards bio-based products and brands.

2. To gain an understanding of the main incentives for consumers to choose bio-based 
products.

The BIOSWITCH project carried out a research with two main goals:



HOW THE CONSUMER ACCEPTANCE SURVEYS 
WERE IMPLEMENTED?



ANSWERS FROM FINLAND

As shown in the word cloud, organic, natural, ecological, recyclable and renewable were 
among the most often mentioned first words associated with the term ‘bio-based 
product’ for Finnish consumers.  

WHAT ARE THE FIRST SPECIFIC TYPES OF 
WORDS THAT COME TO YOUR MIND WHEN YOU 
THINK OF THE TERM ‘BIOǧBASED PRODUCT’?



ANSWERS FROM IRELAND AND THE NETHERLANDS

When Dutch and Irish consumers (total n=1000) were asked to indicate which 
sustainability terms could motivate them when choosing a product, the three top terms 
mentioned were:

WHICH OF THE FOLLOWING TERMS WOULD 
MOTIVATE YOU WHEN CHOOSING A PRODUCT? 



ANSWERS FROM FINLAND

Totally agree (22) 
Somehow agree (21) 
Not agree nor disagree (1) 
Somehow disagree (0) 
Totally disagree (0) 

Totally agree (21) 
Somehow agree (20) 
Not agree nor disagree (3) 
Somehow disagree (0) 
Totally disagree (0) 

N:N:

Do you think that you will buy more 
products packaged in bio-based 
materials in the future?

Do you think that you are going to  
buy more bio-based products in the 
future?  

More than 9 out of 10 Finnish consumers expect to buy more bio-based products as well 
as products packaged in bio-based materials in the future.

FUTURE EXPECTATIONS



ANSWERS FROM FINLAND, IRELAND AND THE 
NETHERLANDS

FROM WHICH CATEGORY ARE YOU MOST LIKELY 
TO BUY BIOǧBASED PRODUCTS?



ANSWERS FROM FINLAND, IRELAND AND THE 
NETHERLANDS

WHAT WOULD SPECIFICALLY MOTIVATE YOU TO 
BUY BIOǧBASED PRODUCTS?



ANSWERS FROM IRELAND AND THE NETHERLANDS

WOULD YOU CONSIDER TO PAY MORE FOR 
BIOǧBASED PRODUCTS IN THE FOLLOWING 

CATEGORY/CATEGORIES? 



CONTACT INFORMATION



PARTNERS


